
How to promote your business, develop content and 
increase your websites ranking on Google

Google Business Profile 



Topics we will cover

• 1. What is Google Business Profile & why it is important

• 2. How Search Engines work?

• 3. Creating your Google Business Listing

• 4. Features in the GMB dashboard

• 5. The importance of Google Reviews

• 6. How to monitor performance

• 7. Local ranking factors 

• 8. Tips to improve your local search results



What is Google Business Profile?

• A free tool for businesses to manage their presence on Google Search, 

Google Maps & Google Ads

• Helps customers find & connect with your business

• Improves optimisation for Local Search 

“Approx 46% of all Google searches are local”
https://blog.hubspot.com/marketing/local-seo-stats

https://blog.hubspot.com/marketing/local-seo-stats


Search Engine Market share 
in the UK – July 2023 

https://gs.statcounter.com/search-engine-market-share/all/united-kingdom/2020

Google 93.87%
Bing 3.64%
Yahoo 1.49%
Others 1%

Average person searches Google 3 or 4 times a day

https://gs.statcounter.com/search-engine-market-share/all/united-kingdom/2020
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How to Create your Business Profile

Go to www.google.com/business If your listing exists – verify the 

information is correct

http://www.google.com/business


Verify your Business Profile

1. Sign into your google account

2. Enter your verification code

https://support.google.com/business/gethelp

There are several methods:

• Postcard verification 

• Phone verification

• Email verification

• Video verification 

• Google Search Console

• Instant verification 

https://support.google.com/business/gethelp


How to optimise profile

þ Business Name

þ Business Category

þ Website 

þ Location

þ Services

þ Reviews

þ Photos

þ Description

þ Products

þ Service areas

þ Videos

þ Updates 

þ Contact details

þ Opening hours

þ Q & A

þ Messaging

þ Reviews

þ Business 
attributes

þ Service options

þ Opening date



Editing Business profile



Google reviews

• Send the review form direct to 

customers

• Aim to build reviews over a

period of time - this shows 

longevity

• Recent reviews matter - 

Indicates you are still open.

• Respond to your reviews

https://g.page/it-seeze-windsor-web-design/review?rc



Add photos
Upload a logo & cover photo

Photo gallery:

• Team photos

• Products

• Events

• Office/shop building

Add video

• Showcase your products /services

Format tips 
JPG or PNG

Logo size: 250px x 250px

Cover size: 720px x 720 px (  10MB maximum) 
Free online pic resizer: https://picresize.com/results



Categories & Services



Create posts
Create Posts - Promote your business

• updates

• Offers

• Events

Add photos or videos

Free Stock Photos
https://www.pexels.com/
https://pixabay.com/
https://unsplash.com/

Drive traffic by adding a CTA

linked to your website/landing page

• Learn more

• Order online

• Buy

• Book

• Call

• Sign up

https://www.pexels.com/
https://pixabay.com/
https://unsplash.com/


Show your products



Q & A

• Allows Google users to ask questions

• Users & the business owner can respond 

to questions

• Best way to control content is to ask 

your questions & answer 



Google messaging

• Live chat – can be turned on & off

• Notifications are sent - Access messages in your Google 

Business Profile 

• Make it easy for potential clients to contact you using 

search & maps



Monitor insights

Tip: monitor the keywords & search queries for your 
business, and use this insight to

Evaluate how users interact

• How customers search for your business

• Search Queries

• Where Customers find you on Google

• Customer actions:

þ Calls

þ Messages

þ Visit website

þ Request directions

þ Bookings



Manage users

Multiple users can be added with different levels of access:

• Primary Owner

• Owner

• Manager



Tips to improve results in 
local search

• Adding keyword-rich content to your listing

• Add both primary & secondary categories

• Add Services & monitor suggestions

• Ask for reviews – length, photos & local guides will show first

• Add photos & videos 

• Post updates & add a CTA 

• Create FAQ’S for your target market

• NAP citations in local directories - consistency & relevancy

• Monitor your profile



Local ranking factors
Unique:

• Searcher’s location

• Google Business Profile

• NAP citations

• Online reviews/Google rating

Traditional:

• Backlinks

• On-page SEO



I

NAP Citations

• Consistency is key

• More citations = more evidence for Google that details are correct

• Best citation opportunities are local – look at where competitors are listed

• Carry out a citation audit

• Get listed in locally targeted national directories and local listings

https://www.itseeze-windsor.co.uk/blog/nap-citations-and-the-benefits-of-backlinks/ 
https://moz.com/  

https://www.itseeze-windsor.co.uk/blog/nap-citations-and-the-benefits-of-backlinks/
https://moz.com/


Website Backlinks
• Can increase domain authority

• Lots more opportunities at local level

Possibilities to consider:
• Networking/Chamber of Commerce

• Sponsorship opportunities

• Social Profiles

• Events

• Local news, Events, forums & 
communities

• Charity/volunteering

• Guest blogging



For more useful tips and advice, go to our blog:
https://www.itseeze-windsor.co.uk/blog/ 

ann.naylor@itseeze.com

https://www.facebook.com/itseezewindsor/

https://www.linkedin.com/in/anotherannnaylor/ 

https://www.instagram.com/itseezewindsor/

And connect with us on social media:

http://www.itseeze-windsor.co.uk/blog/
mailto:ann.naylor@itseeze.com
http://www.facebook.com/itseezewindsor/
http://www.linkedin.com/in/anotherannnaylor/
http://www.instagram.com/itseezewindsor/

